


Introduction
This May 25th, 2018 is going to be crucial for your business—it’s the 
day that revolutionizes your relationship with all your EU users. Let’s 
welcome the General Data Protection Regulation (GDPR) that takes 
effect on that day, bringing changes to businesses in terms of user 
data collection, processing, and management. 

As personal data takes the primary position now, your role as an 
email marketer is going to be even more crucial. It’s essential to un-
derstand the impact of GDPR on your team, and plan on the things 
needed to stay abreast of the trends.

How do you benefit from this checklist?

We’ve designed this checklist to highlight how the core duties of an 
email marketer will change once GDPR is ratified, and how to become 
compliant with the new regulation. You’ll now be responsible for your 
subjects’ i.e. subscribers’ personal data in terms of:

-> Data Collection
-> Data Processing
-> Data Storage and Access
-> Data Erasure and Transfer

This 2018, get ready to achieve results by performing smart and clean 
email marketing. Go ahead and check your GDPR readiness!

https://ico.org.uk/for-organisations/guide-to-the-general-data-protection-regulation-gdpr/
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For more information on how you can be GDPR compliant with Zoho Campaigns, click here.
Visit https://www.zoho.com/campaigns/ to sign up for a free account!
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